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How are you
feeling?

I wouldike'to respectfully acknowledge the Traditionab@wners of the
land on which this event i§'taking place and Elders'both:past and
present.
| also recognise those whose ongoing effort to protect and promote

Aboriginal and Torres Strait Islander cultures.will leave a lasting legacy
for future Elders and leaders.
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Credit: RULER, Yale Center for Emotional Intelligence

"we must dare, in the full sense . . . .
of the word, to speak of love A reimagined narrative for success in

without fear of being called education
ridiculous, mawkish or
unscientific if not anti scientific.

We must dare in order to say The evolution towards a learning and

scientifically and not as mere .
wellbeing ecosystem
blah-blah-blah, that we study, 9 y

we learn, we teach, we know
with our entire body. We do all

these things with feeling, Leading cultures for the new economy
emotion, with wishes, with fear, based on social, emotional and
with doubts, with passion, and academic Iearning

also with critical reasoning.
However we never study, learn
or know with the last only. We
must dare so as never to

dichotomise cognition and
emotion.”
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Credit: Multi-dimensional model of wellbeing ‘

Seven dimensions:

. How is your sleep quantity and quality?
. How is your quality of nutrition?

How much movement are you creating?
. How are you feeling (emotionally)?

. How sharp and focussed are you?

. How strong are your relationships in
work and life?

7. How purposeful do you feel in work and

life?
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“Until you make

the unconscious

conscious, it will
direct your life and

"

you will call it fate

Carl Yunc
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“Words are events,
they do things,
change things.
They transform

both speaker and

hearer; they feed

energy back and

forth and amplify
it"

- Ursula K. Le Guin

How safe are
the names of
others in our
words?

The future of
learning in an

unknown world




The Challenges

The Future of Work

Innovation Capacity

How can education
equip all young people
with the skills and
competencies for rapidly-
evolving economies and
the digital revolution?

How can schools foster
initiative, resilience and
entrepreneurial spirit?

Educational Attainment

How can we improve
learning outcomes in all
contexts, especially for

those children and adults
on the margins of
society?

Mental Health

Social Cohesion

What can education do
to help promote
wellbeing and reduce
mental health
difficulties?

How can we help young
people feel confident in
their own identities and
vested in community at
local to global levels?

Credit: Salzburg Global Seminar: Statement on Social Emotional Learning (2019)

Share of population with mental health and substance use disorders, 2017

Share of population with any mental health or substance use disorder; this includes depression, anxiety, bipolar, eating
disorders, alcohol or drug use disorders, and schizophrenia. Due to the widespread under-diagnosis, these estimates
use a combination of sources, including medical and national records, epidemiological data, survey data, and
meta-regression models.

Our World
Data
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Source: IHME, Global Burden of Disease CCBY

Monday Tuesday Wednesday Thursday Friday
Pastoral Care 835 835 Pastoral Care 835 835 835
Lesson 1 850 850 Lesson 1 850 850 850
Lesson 2 935 935 Lesson 2 935 935 935
Lesson 3 10.20 10.20 Lesson 3 10.20 10.20 10.20
Recess 11.10 11.10 Recess 11.00 11.00 11.00
Lesson 4 11.20 11.20 11.20
Lesson 4 11.30 11.30
Lesson 5 12.05 1205 1205
Lesson 5 12.15 1215 R 250 5% 550
Lunch 1.00 1.00 Lunch 120 120 1.20
Lesson 6 1.40 140 Lesson 7 2.00 2.00 2.00
Lesson 7 230 2.30 Lesson 8 240 240 240
Admin 3.20 3.20 320 320 320

Credit: Somewhere in the 20th Century

Building Wellbeing
Ecosystems by Design




5 big
questions for
education
leaders.

evenly

"The future is
already here -
it's just not

distributed.”

- William Gibson

1. What do we
understand
about the pace
of change?
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Date in
the future

waitbutwhy.com




Cost per Genome

Moore's Law

National Human Genome
Research Institute

genome.gov/sequencingcosts

$1K
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What is
changing
fastest, what
is changing
slowest?

@LOUKAPARRY

2. How then
do we allow
for more
curiosity,
exploration,
agency?

@LOUKAPARRY

School as
Partnership

DEGREES OF CO-AGENCY

8. Young

B A 6. Shared 7. Young people
" 1. o " 4. Assigned p decision people initiated,
@GRS Manipulation AR Scketkn but informed w'";:“ﬁem making, adult initiated and shared
= led directed decisions with

adults

Vaughan, T., Howarth, S., Cartwright, S., & Cleary, J. (2020). Student agency in action in the Northern Territory. Australian Council for
Educational Research. https://www.teachermagazine.com/au_en/articles/student-agency-in-action-in-the-northern-territory

Degrees of co-agency, adapted from (Hart, 1992; OECD, 2019, p.11; State of Victoria (Department of Education and Training), 2019).

School as
Relationship

Senior Group
Managing my learning

Name.
Self-directed Leamer
Tam open to supportin decding somelall of .
* WHAT I do WHAT I do
o WHYIdoit
* HOWIdoit
I reflect on and succeed in my leaming, knowing when

WHAT WHEN WHERE

Do | sat measurable, Do I know how long it wll Can | choose where i's best
achievable, specibc parsonal | importance Dol know how 1o start? take?
7 doing what | am doing? Dol know how and what o | Can | create timeframes? | Can | choose where fo go fo
Do | actively plan to achieve | Do | understand my do? Can | meet deadiines? get things done?
goals?

my intenions? Do | know how 1o finish it? Do I choose when in the
Dol st personal Do | know how to work with | day/week?

? ofhers? Can | create a bmeling?
Can | manage my ime?

Do | refloct and act?
Do | colobrate my leaming

Can | choose who [ vall leam
with?

Can | decide who | need?
Can | choose whom | work
with best?

Gan | identfy who can help?
Dol lead?

https://www.ero.govt.nz/publications/teaching-approaches-and-strategies-that-
work/developing-student-agency-and-motivation-through-effective-teacher-
practices-and-inquiry/




School as @ pece

Enable

Apprenticeship S

Choice
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PRINT SHOP CLASS
® STUDENTS RECEIVE ORDERS FROM TEACHERS TO DESIGN POSTERS AND BROCHURES

FOR CLASSROOMS %

® RESPONSIBLE FOR CREATING THE SCHOOL'S STUDENT ID CARDS. \ Place

Accommodate

SERVICE LEARNING CLASS multi-modal learning
© STUDENTS PRACTICE TEACHING THE SCHOOL'S FOUR CORNERSTONES AS EDUCATORS

® LEADERSHIP, STEWARDSHIP, SCHOLARSHIP, AND CITIZENSHIP

Voice
Empower
all students
to be heard. Path o

Infuse variety @
and adaptivity.
Eric Sheninger

@E_Sheninger)
Image created by @RigorRelevance)

LOCAL ARCHITECTS, NURSES, ENGINEERS, AND GRAPHIC DESIGNERS ARE INVITED INTO
CLASSROOMS TO DIALOGUE WITH YOUNG PEOPLE ABOUT THEIR JOBS.

GOSNER, S. (2020). HOW AN APPRENTICESHIP MODEL ENGAGED STUDENTS AND TURNED A SCHOOL AROUND
@EDUTOPIA. HTTPS://WWW.EDUTOPIA.ORG/ARTICLE/HOW-APPRENTICESHIP-MODEL-ENGAGED-STUDENTS-
AND-TURNED-SCHOOL-AROUND

The Student Agency Model

Aspects: Levels:
Moral agency: doing the right thing Individual: personal growt!

Creative agency: bringing the new info being Collaborati perati hi °
Economic agency: creating value with and Collective: being part of something bigger e r e I S e
for others
Political agency: capable committed citizens °
Finds Expression in h I g h e S t I e v e I
[ )
o of a gency In

your school

Purposeful, responsible, reflective invesiment in action

Enablers
| toda
\ \ \ °
Knowledge Personal Strengths Social Skills
Disciplinary & interdisciplinary Persi: growth, empathy, Attitudes, values, skills and
generic cognitive skills: maths, llaboration, self regulati r i
history, science and art responsibility and self efficacy

Deeper knowledge of systems,
concepts and theories

Credit: Leadbeater, 2017. Student Agency: Learning to Make a Difference, CSE Paper @LOUKAPARRY




3. How might we
treat all people as
learners (students, teachers,
leaders, citizens) @Nd all
learners as whole
people?

@LOUKAPARRY

Knowledge

“What we know and understand”

Interdisciplinarity

Traditional (i.e., Mathematics)
Modern (i.e., Entrepreneurship)
Themes (i.e., Global Literacy)

21st
Century

Skills Learner

“How we use
what we know”

th
Creativity Mindfulness
Critical Thinking Curiosity
Communication Courage

. Resilience
Collaboration Ethics

Leadership

Meta-Learning

“How we reflect and adapt”

Metacognition
Growth Mindset

© Center for Curriculum Redesign

Credit: Fadel, 4D model of Education, Center for Curriculum Redesign, Harvard

Self-fulfillment
needs

Maslow
- before
\\ Bloom

Belongingness and love needs:
intimate relationships, friends

G

A.
Al ..
Mt

@LOUKAPARRY

“l am large. |
contain
multitudes”

-Walt Whitman

@LOUKAPARRY




Empathy

The understanding of another
person’s emotions, experiences
and values, and the provision
of appropriate responses

Wellbeing

Pursuit of life satisfaction,
care of physical, mental and
social health; and adoption
of a sustainable lifestyle

Flexibility

Ability to manage
transitions and uncertainty,
and to face challenges

Self-regulation
Awareness and
management of emotions,
thoughts, and behaviour

Credit: EU, European Commission LifeComp Framework

Communication

Use of relevant communication strategies,
domain-specific codes and tools, depending
on the context and the content

Collaboration

Engagement in group activity
and teamwork acknowledging
and respecting others

Growth Mindset

Belief in one’s and others’
potential to continuously
learn and progress

Critical Thinking
Assessment of information
and arguments to support
reasoned conclusions and
develop innovative solutions

Managing Learning

The planning, organising,
monitoring and reviewing of
one's own leaming

Co-agency with peers,

teachers, parents,
communities

Student agency

A

Credit: OECD - Education 2030 Project

@) OECD

@LOUKAPARRY

4. How might
we design a
compass for
learning, not
build the map?

Credit:

EMOTIONAL
REGULATION

EMPATHY

THE
‘BIG FIVE’ COLLABORATION _
DOMAINS

OPEN-
MINDEDNESS

i\

OECD, Study into Social Emotional Skills




The Student Agency Model

oWES AND COMMUN 7
Aspects: Levels:
Moral agency: doing the right thing Individual: personal growth
Creative agency: bringing the new info being Collab perafi hi
Economic agency: creafing value with and Collective: being part of something bigger
for others

Political agency: capable committed citizens

Finds Expression in ’\ }

SOCIAL Student Agency
AND
EMOTIONAL

LEARNING

Purposeful, responsible, reflective invesiment in action
RESPONSIBLE

DECISION-
MAKING

Enablers
|

| \ \

Knowledge Personal Strengths Social Skills
A Disciplinary & interdisciplinary Persi growth, empath Attitudes, values, skills and
) S generic cogpnitive skills: maths, llaboration, self lati p i
L7 \4
Ly 5\‘\ history, science and art responsibility and self efficacy
AND C K\—“E?‘ ©2020. CASEL. Al rights reserved. D knowledge of syst
OMMUNITY PA eeper knowledge of systems,

concepts and theories

Credit: CASEL, SEL Model

Credit: Leadbeater, 2017. Student Agency: Learning to Make a Difference, CSE Paper

“"We think too much and feel
too little.

More than machinery, we

ned humanty 5. How might
reod kincnessand our culture
gentleness. help to shift
will o volems and all ol be our mental
o models?

- Charlie Chaplin
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Is this on the test?
How are you feeling?
What impact do you want to make?

What kind of person do you want to
become?

@LOUKAPARRY

VIA Classification of Character Strengths
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Creativity Curiousity Judgement Perspective Bravery Perseverance

©
®
&
®
®

Zest Honesty Social Intelligence Kindness Love Leadership

D
@,
e
©

O

Fairness Teamwork Forgi Love of Learning Gratitude Spirituality

o
0
[
®
0

Self-Regulation Humility

ppreciation Hope
of Beauty

Copyright of VIA Classification of 24 VIA Character Strengths
© 2016 VIA Institute on Character (https:/www.viacharacter.org/www/). All rights reserved.

@Loukaparry Credit: Values in Action Institute

What is our school vision? What is the
unspoken grammar?

Why do we start school when we do?
How do we structure our timetable?

What do we celebrate most at our
school?

How far have we moved towards voice,
choice and ownership?

How much focus do you have on the
HOW of teaching, not just the what?

@LOUKAPARRY

®

Humor

Conceptual mental
models

to/from

concrete learning
practices

@LOUKAPARRY
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Clarity
without

Certainty




Purpose
with

Profit

-

A collection of
Institutions
to
a thriving, connected
learning ecosystem

-

Rigour
without

Rigidity

-

Beyond 2021

-
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Dear future you...

What the world

NEEDS

What you are

GOOD AT

What you can be

PAID FOR

"I've learned that
You can choose people will forget

every day, every what you said,

minute, to actin a people will forget

way that may uplift what you did, but
a stranger, or else

people will never
drag them down.

forget how you

The choice is easy. made them feel."

And it is yours to

make.” - Maya Angelou
- Eddie Jaku




“You cannot get
through a single
day without having
an impact on the
world around you.
What you do
makes a difference,
and you have to
decide what kind
of difference you
want to make.”

WW.THELEARNINGFUTURE.COM




